











Client: Step-On Magazine

Project: Online Actionsports & Lifestyle Magazine

Role: Co-Founder & Creative Director

Creative: Step-On Magazine was launched in 2001 and rapidly became
one of the most read media sources for the snowboarding and action
sports industry. It remains so today, with editorial and photographic

contributors from around the world.

The site averages around 30,000 unique visitors per month and attracts
advertising from a range of global brands. However, a non-profit business

model has been held strong.

URL: www.step-on.co.uk
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Client: Land Rover

Project: Microsite for Discovery 3 as part

of the ‘Location Scout’ advertising campaign

Role: Lead Designer, lllustrator

Agency: Wunderman

Creative: The site puts the user in control, interacting with the vehicle in
a number of scenarios demonstrating the Discovery 3's capabilities and
agility across different terrain. The sketched illustration style mimics the
sketches given to the Location Scout by his Director. These illustrations
are combined with impressive landscape photography resulting in a

unique look and feel within an engaging environment.

URL: Website no longer online



SKILLSET

Design
Expert in Photoshop and Conceptual Design

Art Direction / Creative Direction

Comfortable leading creative concepts, sketching, visualising and presenting ideas.

Flash
Vast experience leading the design and development of global flash websites and online

media. Basic working actionscript knowledge.

Web Development
Expert in Dreamweaver, xhtml, and css. Working knowledge of modern javascript including

ajax, jquery and mootools.

lllustration & Sketching

Confident hand drawing and working in a range of illustration styles

Information Architecture
Thorough understanding and experience working on large scale web projects following

complex wireframes and sitemaps

Accessibility
Extensive knowledge of WC3 and WCAG standards

SEO

Extensive knowledge with proven track record of successful implementation

Photography

Commercial experience shooting and directing sports, fashion and automotive photography



EXPERIENCE

Automotive Sport Agency Experience
Land Rover Zeal Optics AKQA

Range Rover Lucozade Ogilvy

Jaguar Forum Snowboards R/GA

Ford Helly Hansen Wunderman
Bentley Feelfootball.com Exposure

Fashion/Lifestyle
Karl Lagerfeld

Financial/Investment

Threadneedle

McCann Erickson
Profero

SOUK Digital

Marks & Spencer Willow Rivers Wealth Them London
Adidas Pioneer Land Group Fuse Digital
Miele Big Communications

Serretta Jewellery

Cosmetics & Body

Triumph Johnson & Johnson
Always

Technology Kerestase

Nokia

Orange Luxury Travel/Hospitality

HTC Natal Ocean Club Brazil

Sony Ocean Rock Hotel Group

Motorola Bella Maya Resort

Energizer Thracian Cliffs Golf Resort

Xerox
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